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“The ghost of beauty, the ghost of stateli-
ness, the ghost of elegance, the ghost of pride, 
the ghost of frivolity, the ghost of wit, the ghost 
of youth, the ghost of age, all waiting their 




The	 effects	 of	 the	 scholarly	 communication	
crisis	have	been	keenly	felt	by	this	group	over	
the	past	two	decades.		Monographs	continue	to	
struggle finding a place within library budgets, 
as	 do,	 increasingly,	 print	 books	 in	 general.	








Electronic Publishing Initiative at Columbia 
(EPIC).		EPIC’s	goal	—	to	create	new	kinds	
of	 scholarly	 and	 educational	 publications	
through	 the	 use	 of	 new	media	 technologies	
—	has	already	resulted	in	the	development	of	
the	Columbia International Affairs Online 
and	Earthscape	platforms.		Penn State Press 
and	the University Libraries	have	partnered	
on	an	Office of Digital Scholarly Publishing 
to recognize efficiencies on project manage-
ment,	budgeting,	and	opportunity	evaluation.	




I Hear the Train A Comin’
from page 92
“´... tell Wind and Fire 
where to stop,’ returned ma-
dame; ´but don’t tell me.’”




ter.	 	As	 I	 mentioned	 in	 a	
recent	Train	 column,	China	
is	growing	as	both	a	creator	
and	 consumer	 of	 scholarly	
content.		The	supporting	data	are	in	some	ways	
staggering.  To briefly recap, China’s GDP	
investment	 in	 research	and	development	will	
grow	 from	around	1%	earlier	 this	 decade	 to	
2.5%	 in	2020.	 	Higher	 education	 enrollment	
has increased more than five-fold since 1996. 
China	had	a	20-fold	increase	in	publications	in	









eign	 collaborators.	 	Visas	 regulations	 restrict	
face-to-face	 interaction	 among	 international	
team	members.		Espionage	concerns	cabin	off	





name of scientific advancement.  One notable 
example	is	the	American Association for the 
Advancement of Science’s	recently	launched	




tional scientific collaboration will be eroded and 
perhaps	overrun	in	the	coming	years.
“You anticipate what I would say, though 
you cannot know how earnestly I say it, how 
earnestly I feel it, without knowing my secret 
heart, and the hopes and fears and anxieties 





at	 least	 has	 a	 hand	 in	 feeding	me.	 	Having	
said	that,	the	ever-increasing		immediacy	and	





and professional, profound and piffling, insight 
and	 inanity	 have	 never	 been	 blurrier.	 	How	
do these networks influence the way scholars 








“It is a far, far better thing that I do, than 
I have ever done; it is a far, far better rest that 




the	Charleston Conference	 is	 in	 session?	
Catching	 up	with	 old	 friends.	 	 Exchanging	
ideas	on	the	next	big	thing	with	colleagues.	
Holding	court	in	an	overstuffed	armchair	as	
a	 session	 ends	 and	 familiar	 faces	 pour	 out,	
enlightened	 and	 invigorated.	 	And	 crashing	
into	the	hotel	bed	after	a	full	day	of	intellec-














you	are	 interested	 in	 engaging	more	directly	 in	
international	 standardization,	please	 contact	 the	
NISO offices at nisohq@niso.org.		
Endnotes
1.	Contrary	 to	 popular	 belief,	 ISO	 is	 not	
an	 acronym	 for	 the	 name	 in	 a	 different	
language.	 	Because	the	organization	name	
would	 have	 different	 acronyms	 for	 each	
language,	the	short	name	of	ISO	was	chosen	
—	derived	 from	 the	Greek	 isos,	meaning	




Amazon	 could	 be	 the	 collector	 of	 university	
presses?		Were	this	to	happen,	the	effects	of	the	
POD butterfly might not end here.  With Amazon	
involved,	what	will	happen	 to	academic	book	
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In	 the	movie,	 Jurassic	 Park,	 one	 of	 the	characters	 talks	 about	 the	 so	 called	 chaos	theory “butterfly effect” and how life is not 
as	chaotic	as	it	seems,	but	there	are	causes	not	
always	seen	by	those	at	the	blunt	end	of	the	ef-
fect.  I have often thought back to this fictional 
conversation:  That a butterfly in the Amazon 





we are observing today — are they butterflies or 
inconsequential	moths?
Recently,	 at	 an	American Library Asso-
ciation	(Anaheim,	CA	2008)	panel	on	library	
public	relations	and	fund	raising,	the	experience	
of	the	New York Public Library’s	exhibition	
of	 the	print	on	demand	Expresso Book Ma-
chine	by	Lightning Source was	discussed.		It	
set me to thinking about the butterfly effect and 
whether	print	on	demand	(POD)	was	another	
butterfly which would change that corner of the 
world	inhabited	by	Against the Grain	readers?	














demanded by pumping sufficient 
dimes	into	a	photocopying	machine	
to	purchase	that	segment	of	a	journal	or	book	
which they needed to fulfill their information 
needs.	 	 In	 the	 land	of	 full	 text	 electronic	 in-
formation,	 photocopy	POD	has	 been	 replace	
by	USB	memory	sticks,	hard	discs,	and/or	the	
ability	to	save	as	much	as	we	want	and	to	email	
it	 to	ourselves	 for	 later	 consumption.	 	While	
some	publishers	seem	obsessed	with	limiting	
















the	 speed	with	which	 it	 can	 help	 information	
providers	meet	 the	 demands	 of	 readers.	 	The	









gratification is at the consumer’s 
end	of	the	information	chain.		In	
the	 publishers’	 segment	 of	 the	
process,	POD	is	already	begin-
ning	 to	 shake	 things	 up.	 	 In	 a	
recent	Economist	 article	 it	was	




schools	 and	 universities,	 has	 been	 growing	
by 45% a year since 2001.  Last year his firm 
printed	more	 than	 800,000	 books	 in	 runs	 as	
small	as	 ten	copies	at	a	 time.”1	 	 In	 that	same	
article,	 the	 impact	of	Amazon’s	 use	of	POD	
was	 also	 highlighted:	 	 “In	March	Amazon	







Mr Bezos	 thinks	 he	 can	 sell	 ‘any	 book	 ever	
printed	in	any	language.’”
In	 a	 similar	 vein,	 a	 recent	 news	 story	 re-
ported	in	The Bookseller.com	noted	that	while	
“Publishing	output	in	the	US	grew	only	slightly	
in	 2007,	 according	 to	 the	US	 bibliographic	
provider	Bowker,	 there	 was	 a	 “staggering	
rise”	in	the	number	of	print-on-demand	titles	




of	 ‘On	Demand’	 [p.o.d.]	 titles,	 leading	 to	 a	
stunning five-fold increase of new titles in the 
unclassified category, which mostly consists 
of	 reprints	 of	 public	 domain	 titles	 and	 other	
short-run	books.”



























I	wonder	whether	 or	 not	 a	 large	 commercial	
publisher	 couldn’t	 rely	 upon	 the	 same	 POD	
technology	to	make	academic	book	publishing	
profitable.  Such monographic publishers could 
then	go	around	like	major	European	periodicals	
publishers	collecting	university	presses.	 	Each	
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